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chris borowiecki

infroduction:

The process of design yields results both tactically AND
strategically. It can support any vertical. It can
strengthen any initiative. The approach and qualities
of conscientious design, however, can benefit more
than just the end product. Integrated design can work
its way outward to create new opportunities and
support larger organizational objectives.

Whether it is physical product, user experience, online
presence, brand evolution, corporate communication
and storytelling, strategic road-mapping...or any other
business activity, strong design collaboration and
leadership can net measurable value.

The following pages show a sampling of some project
work from my 12+ year career as a professional,
helping companies (large and small) see a greater
potential and produce better results.

Centers of Focus

Industrial Design

User Interface Design

Branding and Online

Business Strategy Development
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industrial design
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client spotlight



Pre-Existing Program Management-
Took inherited programs and managed issues resolution
between Kyocera, Virgin Mobile and ODM vendor.

Close, detailed oversight of
ODM'’s design translation for
pre-existing design nearing
release. An inexpensive
phone that we didn’t want
looking cheap or poorly
crafted.

fi —
i
|| =

Kyocera & Virgin Mobile
Existing Programs Update and Completion (2006)
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Platform Refresh-
Exploration of design alternatives that can
leverage existing phone components.



Kyocera & Virgin Mobile
Market Segment Specific Projects (2006 - 07)

Fresh Direction-
Conceived and developed
color and graphic
recommendations for special
edition phone. Later sold by
Virgin Mobile exclusively

through Best Buy. “The Wild Card is already an

extremely popular phone, but
adding this iconic styling and
the perks that come with this
limited supply make it just that
much more appealing. We
don't expect these 15,000
phones to last long on Best

Buy's shelves.” -Tom Maguire, m

divisional vice president of - e P DRty G 1 i
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Kyocera & Virgin Mobile

Innovation Project (2007)

An exploratory project to look at Virgin Mobile USA’s
key market segment and users and develop

% advanced product concepts.




Concept Name: Solar Flap

Concept Name: Driver

Kyocera & Virgin Mobile

Innovation Project (2007)

An exploratory project to look at Virgin Mobile USA’s
key market segment and users and develop
advanced product concepts.

Concept Name: Double Flip



Concept Name: Solar Flap

Concept Name: Cantilever

Kyocera & Virgin Mobile

Innovation Project (2007)

An exploratory project to look at Virgin Mobile USA’s
key market segment and users and develop
advanced product concepts.

Concept Name: Clear Offset



Kyocera & Virgin Mobile

Innovation Project (2007)

Concept Name: Kimono

Concept Name: Rails

Concept Name: Solar Flap

Concept Name: Flowering Pendant



Concept Name: Solar Flap

Concept Name: Dual Driver

Concept Name: Harmony

Kyocera & Virgin Mobile

Innovation Project (2007)

Concept Name: Plug In




project case study
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Background:

Nearly all current capos
span the six strings of a
guitar and press down
evenly on all strings across
a given fret at the same
time, giving a uniform
change of tune.

* Client’s inifial prototype and patent drawings

project. multi-string guitar capo

Project Objective- Take the principle of client’s
patented idea and develop a more functional,
effective and sophisticated solution.

Core Idea- Create a capo design that allows guitar
players to easily and independently select individual
strings to depress for unique tuning...rather than the
“all at once” approach of most current capos.

Significant Challenge- Create a functional and
aesthetic design that can adjust to the variable
widths and thicknesses of electric guitar necks.




early exploration
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Brand development, identity, logo, product name?

|i4] «1»»iD\ Sheet1 { Sheet2 / Sheets /

competition evaluation : requirements documentation : initial concepts grid




proof of concept model

Radiant Studio Ii
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Functional study model and alternative geometry explorations.



design refinement

Rough sketches and models of design and functional details.



3D modeling

Modeled in Solidworks and
verified with rapid prototype.




engineered and detailed model

Injection molded pieces in
pc/abs for main body and
elastomers for soft contact
elements.



final design

Easily adjustable individual string-pressers provide
the elusive functionality to let players choose their
own tuning of strings...all in one capo!

The final design solution features a \

‘clamp’ approach that allows the capo
to safely grip onto the sides of the guitar
neck from it's narrowest point at the top
fret down to the 7th fret and beyond. A
spring loaded rubber pad at the bottom
provides support for the different, and
variable, neck dimensions.

Functional appearance model and 3D rendering.



porifolio snapshots



Becton Dickenson (BD)
Sharps Disposal Unit (1999)

human factors study : concept development : designrefinement : visual model



Guidant

Advanced Patient Monitor (for Pacemakers & Defibrillators) (2001- 02)

B

| kSl User research, site visits, ergonomic study,
Evaluation / Feature-Cost Ranking concept exploration, documentation.




Intellidoft
Medical Barcode and Encoded Dot Scanner (2002)

Early concept exploration and usage scenario development.



Trapeze Networks ya N \ »

Wireless Access Point (2002) / "“*-.;‘ ' \ Ve

Development from concept through | 'L ' X oy ¥
* ¥

and M.E.s to ensure optimal design . "*7 |
implementation.

final details working closely with EEE.'s N, //

“Mushroom cap”
idea provided
much-needed
ventilation and
cooling ability.




Stellcom
Wireless Web Tablet Reference Platform (2001)

Real time charting of patient’s
medical needs + syncing

with the Patient PDA.

Tablet design, Photoshop
rendering and conceptual Ul

developed for advancement of

company'’s tablet reference platform.

— meeting everyone’s need for information




Stellcom
PDA Reference Platform (2001)

Design of PDA and Photoshop rendering
developed for advancement of company’s
PDA reference platform.



TC Sounds F

High End Home Theatre Speaker System (2004)

‘odAjojoid jpuolouny AjIN4

Development of unique design for linesource speakers.




Radiant Studio

Signature Product Line - Contemporary Design Candles (2004)

In addifion fo creating my own design consulfancy | also set out fo design and
manufacture a specialty line of confemporary design candles. Amongst many ofher
activities, as part of this effort | also undertook user testing and surveying for custom
fragrances, developing improved fechniques for silicone molding, and creating a
fradeshow booth and materials when the product line was accepted for the juried
Design Section of the San Francisco International Gift Fair.

Contemporary design ruled at the lsum
and fall shows, cropping up i
from candles to

By Erveed Harrmes, comteitnting sider

Multh-fimction lounoe
Modiernobiects
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project case study



project: Laser Diagnostics Technology
Glaucoma Testing Device User Interface (1999)

Laser Diagnostic Technologies. Inc.

EXiSﬁng UI - Patient Image Fegion Toals Eem

Windows based \.@ L1 [O 2 !ﬁﬂ ‘ g5y

interface prior to Glanoema, Patfent
. 06=Jul=1939 2146

evaluation and

redesign.

|c-o “c-o I | Eye:0D, Dace:11-Sep-1996, Time:08:53, Scan Angle:15°
1

Positiom (X:0701, Y:0578) Thickness: 31 Ellipse: (2450, 2238) HD:1789, VD:19%% (uad: (T:25 5:145 N:Z15 T:335)°

Project Objective - Laser Diagnostic Technologies developed a ground breaking new
glaucoma testing device. The objective was to then make the user interface as structured,
usable and visually appropriate, given technical and project constraints.



project. Laser Diagnostics Technology

Glaucoma Testing Device User Interface (1999) iy _ -

Prototype Screens - Early exploration of different
information hierarchy and prioritization, icons versus
text, and color break-up .

Description 4 Prabability
Symmetry 0,9 Withia Normal @

Sop. Maximum Outside Normal A
I, Maximuem 7 Outside Normal A
The Humber Ouitside Normal A

Pavient: Terry Johnsen D.OB.-November 14,1947

® ® @0 £ v

svm 098

\ S s
e R
nuMEEE

Initial Visual Design Layouts — With a narrowed set of opfions for Preie f T
information architecture, two directions for the visual presentation =
developed to illustrate the ways the interface could integraie Wik
physical product’s design while optimizing usability.



project: Laser Diagnostics Technology
Glaucoma Testing Device User Interface (1999)

Wi, Pame pi-teyu|

O bumiy NOmbe 1900 Tom® 00

Brastiom O W, A Tl B

|Dm‘.‘n.|enm 26 October 1999 Time: 08:50 am ;Due: Tuesday, 26 October 1999 Time: 0850 am

Description Difference

Value [0D] Value [0S
The Number 29 |
Symmetry
Superior Ratio
Inferior Ratio
SuperiorfNasal
Max, Modulation
Mormalize Sup. Area
 Mormalize Inf. Area —

. EllipseStd. Dev.

.| ElipseModulation —

image check | | |

Interface Evolution - From the initial Ul starting point, to the recommendations
provided to the client’s software team for proper information layout, to final visual
design balancing color, proportion and detail.



project: Laser Diagnostics Technology
Glaucoma Testing Device User Interface (1999)

Final Design Details - Along with the development of the device's GDx logo,
representative screens establish the look and feel, unifying the whole product as a
sophisticated piece of equipment that is both aesthetically approachable and usable.
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MusicMatch & Dell

User Interface for Computer Music Player (2000)
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Working with the visual direction established for the main
player, all remaining modules were crafted with a supporiive
and consistent visual style and with close attention o detail.
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MusicMatch & Apple

User Interface for Computer Music Player (2001)

Prior to the official release of the revolutionary Mac OS X by
Apple, Music Match wanted to target their new player for
the Mac OS with a similar visual style as what was expected
to come from Apple.

File Edit View 8 Special Help

1. Revolution 9

2. That Spot Right There

8086 @
That Spot Right There
Carey Bell

The careful selection of elements known to be incorporated
into the new OS look, the reinterpretation of the old
Quicktime player ‘smile’, and the new creation of a jewel-
like extension brought these elements into a fresh, unified
whole, consistent with Apple’s brand at the time.

~ 2. That Spot Right There

" 1. Revolution 9




Link3 Technovations
Conceptual Interface for Internet Video to TV Platiorm (2008)

Preliminary architecture and visual design to advance concepiiomViais
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Link3 Technovations
Conceptual Interface for Internet Video to TV Platiorm{2008)

Preliminary architecture and visual design to advance concepiiomviaIE
g
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branding and online
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project case study
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3D Incorporated
Corporate Identity Development (2005)

Logo ‘style’ preference survey, early options
grid for company mark based on a few
select themes communicated by client,

and color/typography/symbol
combinations.




ED 3D Incorporated
Revolatorary Thiking, Fabanary Practcs

i About s Mews Partners Contact
Abaotit About 3D Incorporated
Executive Bios 3D Incorporated is led by a group of seasoned

3D Incorporated

Corporate Identity Development (2005)

executives who want to change the world. We know
there is technology being developed every day to
improve people's lives, and that entrepreneurs are
forming companies to produce exciting products capable [ =

of competing with the finest brands for share of mind. b
3D is a leader in identifying the best of these
opportunities, and we know how to help you bring them

to market.

What Do We Do?

Three "D" words best summarize how we work with our
clients: Direction, Daesign, and Delivery. First, we work
with you to determine exactly where you are and where

you want to go; we then develop a thorough process-
driven plan to get you there, and we follow that up with
a list of deliverables to ensure your success,

Current Clients:

We look for people and companies with revolutionary
ideas and evolutionary aspirations! We welcome
opportunities to ignite the marketplace and change
existing paradigms. Here is a list of the companies we
are currently working with:

Digilink/Link3
MojoMability

B2X
Kinor

When Was 3D Founded?

3D Incorporated was founded by J
15th, 2004 as a strategic sales an

g S0 Incorporated

Aewokirinary Th ay

May 8, 2009

[Click hera and type recipient's address]
Dear Sir or Madam

Type your letter here. For more details on modifying this letter template, double<click 2<_To
return (o this letter, use the Window menu

Sincerely,

Joe Richter
President

Initial temporary web
site design and build.
promotional booklet,
letterhead, envelope
& business cards.

Q 30 Incorporated

Reciplent
Address
City, State Zip

I7 WMAIN STREET SUITE FI - IRVINE, €A - 82814
PHONE: 345 879 B305 « FAX: $43 478 8184




i  How We Work
Our Process

Inspirelnnovation

£2008 All Rights Reserved. 2D Incx

3D Incorporated

www.3D-Incorporated.com (2008)

Evolution of brand identity and
complete re-design of company
website to convey a more
sophisticated and progressive
business approach and online
presence.
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About the Web Site Company Information
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Medical Information Portal (2001) -
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documentation for online medical portal.

Troubls Loggrgin? Your FREE Rogistration with MDEdge will bring you FULL ACCESS to:

@ Timely <linically relevart medical infomnation delivered to an
excluave MD-enly audience.

* Comprehansive clinical reference material plus proprigtary

content from the most well respested names in medicing,
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Rokenbok Toy Company T 4
Construction Toy Website (2000) e, T e N~ Do
Goions S s vt e Bt T ot S :
. . . el T S . - [ESE 0
Task Analysis, Information Architecture, —— = === W Bring your play time :
Site Map Development, Client & Team =iy ; e ﬁ to LIFE! 5
Collaboration and Complete User e s =
Tips and Tricks e
Interface Specification Documentation. i we (0 == -
p w-ﬂwm o ..--




Rokenbok Toy Company
Construction Toy Website (2000)

Visual design incorporated some of the
physical product’s brand language for
the creation of the Ul elements.

Conracr Us | DeaLer Locaror

LEARNING BENEFITS = SUPPORT

Apour Us

'ROKENBOK

LConstruction
Zone!

Our online Rok enbok
comrmunity is also
here to give you a
place to get fresh
ideas and share
some of your own.

See all the fun that

Wﬂ = - Netscape: = ~E
I SN - SN B S [~]
i Back  Forward Reload Home  Search Guide Images Print  Security Stop

is going on in the
Construction Zone.

' GoTa: /) [hitped s

Asour Us | LeARNiNG BENCrITS | SupPoRT

8] ROKENBOK

Cowracr Us | Deawr Locaros

TOY CATALOG

Always start with a START SETI

lRevenicies w

fActionfAccessories]

[Building]Basics)

"what a great
toy...an old-
fashioned toy with a
madenm twist, Yaur
toy is better than
trains and slot cars,

and a thousand times

better than video
games! Az a parent
and s teacher, you
get an A+ on your
toyl”

- Fred W.,

Middle School
Principal and Parent

—

vour WOFrId o¢ ~
Ooptions!

The full site contained over 30 main content pages
along with templates created for dozens of
additional product pages and additional
resources for kids and parents.

o |

5

Horne | Whatis Rokenbok? | Toy Catalog | Construction Zone | About Us | Leaming Benefits | Support | Contact Us
Dealer Locator | Join Mailing List | Warranty/Reqistration | Privacy Statement | Terms of Use
@Copyright 2000 by Rokenbok Systems, Inc &l Rights Reserved.




Radiant Studio is your link to

—and successful ANSWETrS
to your project needs.

Explore what we're about, what we stand for, the services we provide, and
the network of delivery channels to enhance our capabilities and strength
Also check out some of the previous experiences that show the value of

| conscientious and usable solutions while maintaining exciting designs.

©2003 All Rights Reserved. Radiant Studio Inc.

strategic design thinking . . .

Radiant Studio

www.radiantstudio.com (2003)

This is the site created for Chris Borowiecki’s
design consultancy in 2003.

Complete development of company logo,
site structure, interface design, graphics
creation and html build.

o 20

f ity o of Dol
T L

Rokenbok Music Match- Dell

o =

= goce

| ~
MM- Apple Player

Frotime

MM- Online Radio

Mindport




Jinrun Ltd.

www . jinrunltd.com (2006)

Company logo redesign, site
architecture, layout and web
design & build for Shenzhen,
China ODM audio equipment
manufacturer.

l Jinnun Lid. quality

manulacturing

Tumicay Service

o
Ereduct Dareloament Suppart ==
Mamufacturing Capabition =
Tasting and Certifcation ¢
Fnancing
Warnheuning | Bres Enoping B

i

Manufacturing Capabiliies

Jnrun has a well-
Soma of the ma
projects are the following

ad leading edge produ
qupment avalabh

l Jinrun Lid, quality

manufoctuing

Tesrikay Services

Macufacturing €.

Tasting and Cartification -
Finamc

Breduct Davalosmest Suppert
Eilitas

mcing
Wanshousing / Brop Bhipping

Financing

Jneun £an ACcept payment in U.S. dollars, EURD, or RMB

The savings from Chinese production are now wel

accepted. Ho r, a challenge to many fast-growing
[ kzabon

v in China. The vast majority

of China-based manufacurers require letters ¢

bafera your svantory i ready for sale 1o your

gting

Jinrun Ltd. an open door to Quality
e manufacturing in Chir

l Jinrun Lid 1 quaility

Breduct Davalesmass Suspedt
Manufactiring Capatilitas
Testing and Certification

Warehousing / Brep Shisping

Testing and Cerfification

Tasting and measurements (s an area where nfun
transcends the multitude of products

For divver testng the newest addbon is the Kppel testing

About Turnkey Sen

About J
Histary o
Strengths

About Jinrun

Shenzhen Jinrun Acoustics Company Ltd. is a high quality
OEM and ODM manufacturer of all varieties and price ranges
of loudspeakers. In addition to loudspeakers, Jinrun is
proficient at producing ready-to-assemble (RTA) furniture
as well as bamboo furniture (see separate bamboo
heading). Products we manufacture are currently sold
through major brand names in high technology specialty
stores as well as large chains including Best Buy and
Costco.

manuhacturing

Tumikay Services




CE:% link3 technovations, Inc. L|nk3 TeChﬂOVOTIO NS

www . link3tech.com (2008)

Complete development of company logo,
site structure, experience design, graphics

] € I
Evolution creation and html build.

& link3 technovations, Inc.

xpertise [
Vision

About Link3

The Link3 Team Executive Team

C:S link3 technovations, Inc.

Hal Zhao, PR

Link3 Technovations is a new technology company that was

formed to improve the Internet video viewing experience for

consumers and create new advertising opportunities for

advertisers. Formed in December of 2007 and headquartered

in Ivine, California, the company has developed a proprietary

software solution that will not only deliver online videos to any

Internet and Broadband enabled device - without the need of a

computer - but it will also track all of the usage information

associated with that device and deliver targeted, unobtrusive +
advertising back to it

Joaph Ricktar -

Home Metwork

Experience

The name Link3 was conceived during a discussion of our ...without a computer!
primary mission, which is to link the fastest growing invention
of all time, Broadband, the most disruptive technology of all
time, the Internet; and the greatest device of all time, the
Television. We believe that the burgeoning growth of
broadband and the unquestioned desire of consumers to
watch Intemet video are the main driving forces behind an
inevitable evolution of television from a simple display device
to one that is truly interactive. And we intend to lead that
evolution!

The Link3 Solution: Internet Video to Your Television
without the need for a Computer.

Consumer Sslutian huTV Salution

22002 All Rights Reserved. Link2 Technovations, lncorporated




business sirategy development



collaborative
hand’s-on
problem solving.

make the right
connections

business objectives!

Business Strategy Development Services

Opportunity Identification

Strategic Flowcharting and Mapping

New Venture Strategy Development

Scenario Development

Concept Development

Roadmap Development

Market Assessment and Competitive Landscape Evaluation
Business Messaging Development and Refinement

New Product or Category Innovation Planning

World-Class Presentation Development — Investor, Sales, efc.
Executive Documents — Business Plans, Executive Summaries

Strategic, Tactical and Relevant Problem Solving



porifolio snapshots



> Kinor Technologies
haanan L ilect Semantic Web Technology Messaging Re-Envisioned (2007)

L o] De;e_e; 2
Kinor links the complete L—)‘:‘
Purchase Order (PO) process E ‘_mgmbuuon )

From the Dealer's Initial PO

On to Harman’s Tentative ' srine
Approval \\’))
Issue of Vendor's Final PO and
Harman Approval 4 ’ﬁr‘ﬂ Customs
Through Purchasing from | \_’)
Vendors and the Manufacturing ey Samer
stage 8. % Bl
And all the way to Storage at =

Distribution Centers and final o
Shipping to Dealer .. Vendors

?KI_.'}"UR' The Supply Chain Challenge

Geating IT Tomperher

Manu- Vendor Shipper  Materials
facturer

Lo"lg squly chains reqUIre mcreasmgly ef‘ectl\re control,

communication and information sharing

Complexity grows exponentially as the business grows

Kinor addresses these challenges with its SCA product
Propietary and Confidential

after




% revolulion and imagination

Bringing the Internet video
viewing experience to
Television!

RIGHT way

charge

4 maost
il | successful,

enfreprenaurs...

[echnology. Finance. Sales, and Marketing.

B2X
(2007)

Mojo
(2008)

Anywhere you'go |




chris borowiecki

professional portfolio

Please Contact:
chris@radiantstudio.com
cell: 760.845.0366

Strategic Multidisciplinary Design Leadership




